[Qualitative research can be defined as the ability of a researcher or

investigator to see through other peoples eyes and to interpret events

from their point of view.](1)

Therefore the means to explore or deduce the actors' interpretations,

thereby developing theories behind their views. The relationship between

the researcher and the subject is close, and that between theory/concept

and research is crucial.

This form of research strategy is unstructured and the researcher takes

part of the data collection process.

[Hence the researchers routinely describe the data deriving from

ethnographic work as rich and deep, often drawing a contrast with

quantitative data, which tends to be depicted as superficial.] (1)

[Because of its emphasis on in depth knowledge and elaboration of images

and concepts, qualitative methods have been viewed as a particularly

useful for the area of social research] (3) Since the information

gathered is first hand, it cannot be easily converted numerically.

[The flexibility of this method, as with participant observation, is

regarded as a prime advantage. It enables the information officer /

professional to consider not only the ways in which meaning is

constructed, but also the ways by which new meanings are developed and

employed. Thus Alison Anderson's 1997 study provides us with a detailed

insight into the relationship between the media and the cultural

construction of environmental issues.] (2) This helps the information

professional to deduce the users needs and to meet their meet their

demands accordingly.
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